HealthStream is a leading provider of research, learning, and performance management solutions for the healthcare industry. HealthStream focuses on turning "Insight into Action" for leading healthcare providers and suppliers through continuous measurement and adaptive learning. Our vision is, "To improve the quality of healthcare by assessing and developing the people that deliver care." We have offices in Nashville, TN, Laurel, MD, Pensacola, FL , Jericho, NY and San Diego, CA.
DIRECTOR OF MARKETING

Job Description:
The Director of Marketing (DOM) reports to the AVP of Marketing and plays a lead role in overseeing key elements of department management and in the successful achievement of marketing objectives. To that end, the DOM will work with executives, product managers, the SAO, sales associates, consultants, clients services, partners, customers, and vendors to create, execute, and track relevant, impactful, revenue-generating initiatives that simultaneously increase brand awareness and credibility.

Specifically, the DOM will oversee all campaign management – strategy, message, execution, analytics and budget to ensure alignment with product management and sales goals while also staying true to the HealthStream brand. Ultimately, the Director of Marketing will oversee the creative team, as well.

Working from a strategic point of view, the DOM will collaborate with the Director of Digital Marketing and Director of Events and will be responsible for lead generation through effective marketing automation initiatives and relevant messaging. Leveraging our vast database and library of assets, the DOM will work with their team of marketing specialists to establish consistent and measurable initiatives to generate leads, create awareness, and build our brand through email marketing, webinars, collateral, direct mail, social networking, SEO, SEM, internal assets, thought leadership, tradeshows and events, customer programs, and more.

Additionally, the DOM will take a lead role in ensuring a solid and consistent approach to messaging. Specifically, the person will be responsible for working with their team as well as sales and product management leaders to create messaging for the sales team – copy and graphics – through our proprietary presentation tool, Eco.

Analyzing metrics and results is a critical element of the DOM’s responsibility. Improving strategic decisions, recommending changes, being innovative all stem from knowledge gained in analyzing efforts of the team. The DOM is responsible for reporting to the AVP of Marketing on a regular basis key performance indicators. 

The Director of Marketing needs to be a strong leader capable of delegating, a strategic thinker, and an effective communicator - a self-sufficient individual comfortable working in a complex, evolving environment. Exceptional project management and organizational skills are a must. The Director of Events (under the leadership of the AVP) will not only be empowered to take events and tradeshows to the next level but, it will be expected. 



Responsibilities:

· In partnership with the Director of Digital Marketing and the SAO, refine the leads generation, management, and tracking process to accurately show ROI on marketing investment across all marketing teams – campaigns, digital, events, and creative. 
· Continue to elevate the process of generating leads to ensure a high quality and quantity of leads. Opportunities here include partnering with the Director of Digital Marketing to establish a follow-up process for turning cold leads into hot ones, for converting marketing leads into sales leads, innovative ways to capture leads, and leveraging our existing database more effectively. Additionally, collaboration with the Director of Events to ensure all event opportunities are fully leverage to capture leads, generate awareness, and manage our brand. 
· Consider improved list management to ensure campaign success. 
· Management of ten intelligent and dedicated marketers. Experience in leading is critical. 
· Budget management – planning, creating, and consistently tracking. 
· Media partner relationship management to ensure the greatest amount of media coverage at the best rate. 
· Evaluate current marketing operations and take necessary steps to improve workflows and tracking. Documenting best practices and establishing a relevant training approach. 
· Take a leadership role in the planning and execution of HealthStream’s Summit, our customer conference. 
· Take a leadership role within the department, to ensure the success of each team member and the broader success of the department in an effort to continue to elevate Marketing’s profile.



Qualifications:
This candidate must possess superior verbal and written communication skills. The ability to lead and manage a staff along with multiple projects simultaneously is required. Excellent organizational skills with a heightened sense of attention to detail are key characteristics of the perfect candidate. Strong interpersonal skills that allow for healthy internal and external relationships are a must. A minimum of five to seven years’ experience needed. Additionally, strong computer skills whereby the candidate is fluent in salesforce.com, WebEx, and has knowledge of Acton and Cvent or similar marketing automation and registration tools, respectively. Healthcare experience preferred. 
We offer full benefits, which include medical, dental, vision, 401(k), paid sick time, holidays, vacation time and more!

For immediate consideration, please go to healthstream.force.com/careers.
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